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PTG Energy Public Company Limited and its subsidiaries (“the Group”) have recognised the 

importance of operating business with social responsibilities according to ISO 26000 on social responsibility. 

The Group rigorously adheres to the principles of fair trade, anti-corruption, human rights, fair treatment 

of workers, responsibility towards consumers, environmental conservation and participation in community 

and societal development. 

In order to enforce a guideline for the execution of corporate social responsibility initiatives, the 

Group has provided a Social Responsibility Strategy by attaching its focus on forming good relationships 

with and participating in community and public activities, as well as valuing environmental protection, 

according to the Social License to Operate approach. Moreover, the Group has promoted the United Nations 

Sustainable Development Goals (SDGs) to ensure balance in its business practices, accurate responses to 

stakeholders’ expectations and prevention of potential business impacts caused to the surrounding 

communities, society and the environment. The strategy states as follows: 

1. Strengthen relationships with people of the communities surrounding its business sites through 

social responsibility initiatives that value well-being. 

2. Establish a network and collaborate with entities accepted by the society in promoting community 

and societal development, as well as environmental conservation. 

3. Promote social responsibility on the basis of 3 key elements including quality of life development, 

empowerment of the ageing society, and fostering green living lifestyle. 

4. Encourage active participation of key stakeholders such as communities, government entities, 

customers, partners, employees, etc. 
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